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Mareh 10, 1965

Barbara Stauffacher

Graphic Designer

1620 Montgomery Street

Ban Francisco, California 94133

Re: Signing, The Sea Rench

UH_~ Dear Bobbie:

DRC 1 am in receipt of your letter and sketches dated March 5
and sugpested by cable that sketch B, a sign pylon near the

SN highway and in jumtaposition to the entry marker, looked

g good. By implication I did not agree to the other shetches.

RV The following day s sketch came from Lawrence Halprin's office
prepared by Don Carter dealing with the street sigas snd in

w an answering cable I indicated the design was satisfactory
except that I felt it did not really work when one considers

GR site lines, our street patterns and naming requirvements.

SYL Some place in the middle I forwarded a sketeh suggesting a
street sign which I believe does work but I don't wenmt to

IE impose it, I assume that you, Halprin's office and Den 0'Leary

] are petting together to make a street sign decision.

On the question of the marker and the store-restaurant where
st both places we have to list restaurant, general store,
post office, sales office all under the heading "The Sea Ranch",

I feel thet we have not veally come to grips with the problem.
The highwey marker must state "The Sea Ranmch” elserly to &
near-sighted motorist driting at 30 to 40 miles an hour, He
wmust be able to see it soon enmough in advence to gigmal, slow
his speed, and turn into the Ranch. There simply isn’t any
other cholce. The listing of facilities as mentioned above

can occur in smaller type face but again is there for imformation,
ot solely for aesthetic reasons. Theve is nothing subtle about
the architecture; I don't see why the signs have to be so subtle.
45 long as their graphics are good, they too could lend interest
te The Sea Ranch,
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I do not agree with plastering metal letters on the store~
restaurant naming The Sea Ranch and listing the facilities
therein. This is a merchandising operation and I feel it
is underplaying our hand excessively. UWe can wikhin the
realum of pood taste be more effective than that. Again,
there is nothing subtle about the architecture or the forms
on the land and we should mot be timid about informing the
public of our wares therein.

Let's do something bold...huh? Please get Halprin and 0'Leary
into the act. I will be in San Framcisco March 22 through 26
and we better have it decided by then.

Thanis Boblhie. s

AB/dj

ce: 6. Fairfax
Warburg

D. 0'Leary

J. Esherick
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